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These respected businesses have had an alternative all along: 
The local newspaper. 

Local newspapers are focused on delivering the news fairly and 
accurately and have a proven track record of delivering results 
for advertisers.  It’s why they are trusted in their communities. 

In print or in their many digital products and marketing 
strategies, advertising in a local newspaper works.

Had enough of Facebook? So have more 
than 500 national brands that don’t want 
their ads placed next to hateful, divisive or 
fake content. 

America’s Newspapers is a national association supporting 

journalism and healthy newspapers in our local communities. 

Find out more at www.newspapers.org or follow us on 

Twitter @newspapersorg or on Facebook @americasnewspapers.

By RITA COOK 
Focus Daily News  
 

DESOTO – The DeSoto City Council 
voted unanimously to allow a zoning 
change to accommodate an amusement 
arcade in the city. 

The arcade will be located at 901 Polk 
Street.   

The owner was asking for a Specific 
Use Permit to allow for the amusement 
arcade.  The space is currently zoned as 

General Retail and the zoning ordi-
nance for the area required the SUP. 

Property owner Erik Fulkerson spoke 
at the virtual council meeting answering 
councilmember’s questions. 

A floor plan depicting the proposed 
electronic games such as PlayStation 
and Xbox was  supplied to council by 
Fulkerson. The arcade will also include 
non-electric games such as pool, table 
tennis, and air hockey and about 100-
square-feet of office space.   

The space overall consists of 4,679 
square feet. 

One council member ask Fulkerson 
why he chose DeSoto for the arcade. He 
said when he moved to the area, he 
thought he was moving to DeSoto, he 
likes the city.  Turns out he moved to 
Glenn Heights, the neighboring city.  
He did choose DeSoto for the arcade 
though. 

Other questions council ask were re-
lated to the noise level of the arcade.  

Fulkerson said there would be low 
music, gamers tend to want to hear the 
game they are playing.  

There will also be no alcohol and typ-
ical arcade food such as hot dogs, 
French fries, etc. will be sold. There 
will be security on the premises on days 
the amusement arcade is open. 

There was no one to speak for or 
against the arcade during the public 
hearing to change the zoning ordinance. 
The Desoto Planning and Zoning Com-

mission had also recommended the mo-
tion to approve the zoning change.  

Council voted to consider an ordi-
nance to implement a Tree City USA 
Community Forestry program for man-
aging public trees in the city.  The ordi-
nance passed.  

The financial impact of this imple-
mentation will be $108,000 according 
to the city staff spokesperson who made 
the Tree City USA presentation. 

DeSoto Council votes yes to local amusement arcade

(CEDAR HILL, TX) Kar’Mel 
McBride had just started the second 
grade at High Pointe Elementary when 
she and her older brother, Marquise II, 
were thinking about creative ideas to 
start a business. 

Natural lemonade came to mind, be-
cause the health-conscious family was 
always looking for nutritious alterna-
tives.  

Their father, 2009 Cedar Hill High 
School Graduate Marquise McBride Sr. 
became a vegan after working as a 
Medical Assistant and his children soon 
followed with a plant-based diet. 

The McBride siblings’ ambitions went 
far beyond the standard lemonade stand 
that neighbors frequent on hot summer 
days. They were thinking more along 
the lines of supply chains and product 
placement in supermarkets across the 
country --- and possibly, the world. 

As Kar’Mel, now 10 years old, enters 
the fifth grade at High Pointe, the busi-
ness has taken off. The family cre-
atively named it “Froot Kaves” 

“We wanted the name to be a little dif-
ferent,” Marquise II said. “We wanted 
the word ‘root’ in there because strong 
roots grow strong trees.” 

The McBrides started ‘Froot Kaves’ 
by hand-cutting organic fruit cups in 
their kitchen. They have since expanded 
their operations to a nearby kitchen. 

There are more than 20 different fla-
vors. The youngest siblings, 5-year-old 
Carmelo, likes to inform everyone of 
the “no sugar added!” tagline. 

The family uses the plant, Agave, as a 
natural sweetener, in lieu of  sugar for 
Froot Kaves’ 20 flavors (although the 
family is marketing “five signature fla-
vors” – Original Flavor aka OG Lemon-
ade, Mixed Berry, Blue Kave, Dragon 

Fruit, Ginger Lemonade.) They also use 
Alkaline Water in each drink. 

Creating a new flavor might be as 
simple as one of the siblings saying, 
‘dad, how about mango  and pineap-
ple?” 

Something that was just an idea less 
than three years ago is now available at 
more than a half-dozen restaurants in 
the Dallas-Fort Worth Metroplex: 

• Peace, Love, Eatz 
•  Shells & Tails to Geaux 
• Og Vegan 
• The Holistic Market 
• Nunos Tacos- Tex-Mex in Dallas 
• Peaceful Thaibihn 
• Bam’s Vegan 
The McBrides recently auditioned for 

the popular entrepreneurial television 
show, “Shark Tank,” which includes 
among its hosts, Dallas Mavericks 
owner Mark Cuban. They had to audi-
tion, then submit a 25-page application 
and 10-minute video. 

Finding an investment from one of the 
Sharks will help “Froot Kaves” expand 
to a larger audience through manufac-
turing and capital. But the family is 
clear that they are unwilling to compro-
mise the product’s health-based in-
tegrity for the sake of profit. 

Although “Shark Tank” would be 
their national television debut, the 
McBrides were featured on WFAA’s 
“Good Morning Texas” earlier this year. 

 
CEDAR HILL ISD 

ROOTS 
Marquise Sr. attended High Pointe 

and Permenter Middle School before 
graduating from CHHS where he was a 
member of the powerlifting team. It 
was during his time at Permenter that 

he met his partner, Sarina Daniels, who 
helps with the business as well. 

“Cedar Hill ISD is a beautiful school 
district,” Marquise Sr. said. “They have 
anything you want at Cedar Hill. Culi-
nary is the only thing they were missing 
and now they have it.” 

Kar’Mel said she and Marquise II take 
turns between doing homework and 
working on the businesses. Their class-
mates and friends appreciate the 
McBrides’ dedication to their business, 
even if it means less time for other ex-
tracurricular activities. 

While the siblings are at school, Mar-
quise Sr. handles the business, market-
ing and social media aspects of the 
company. 

“My advice to my children is to start 
doing what you love and once you mas-
ter that, it won’t be considered work be-

cause you love what you’re doing,” 
Marquise Sr. said. 

Kar’Mel said her classes at High 
Pointe have been helpful with enriching 
her skills. She pointed to one class 
where there was a model banking activ-
ity, and she was the lead banker for the 
whole program. 

“It gets you ready for the world,” 
Kar’Mel said. 

High Pointe Principal Shay Whittaker 
is impressed with Kar’Mel’s skills, in-
side and outside of the classroom. 

“Kar'Mel exhibits the confidence and 
social emotional skills needed to be a 
successful entrepreneur,” Whittaker 
said. “On a daily basis, she demon-
strates that she is a critical thinker and 
independent problem solver.” 

Kar’Mel has many entrepreneurial 
goals, including the growth of ‘Froot 

Kaves’.  
“I want to have six incomes by age 

13,” said Kar’Mel, who plans to start 
businesses in nails, lip gloss and vend-
ing machines. 

For Kar’Mel’s birthday this year, 
Marquise Sr. purchased a vending ma-
chine to begin her vending machine 
business. 

The McBride siblings said working as 
business partners has made them closer. 
Their long term goal is “creating gener-
ational wealth for their children and 
grandchildren.” 

Like most businesses, COVID-19 pre-
sented many obstacles, but Marquise 
points out to his children, it’s all about 
how you respond to those challenges. 

“We figured out how to adapt and 
pivot when things got tough,” Marquise 
Sr. said.

Cedar Hill ISD Family Starts Healthy Lemonade Brand 

The McBride Family, from left, Kar’Mel (a High Pointe Elementary fifth grader), her 
younger brother Carmelo, father, Marquise Sr. (a 2009 Cedar Hill High School gradu-
ate) and older brother, Marquise II, started the healthy lemonade brand, Froot Kaves. 
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High Pointe Elementary fifth grader Kar’Mel McBride is 
an entrepreneur who plans to have six incomes by the 
age of 13. 
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